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CONSUMER UPDATE 

World Consumer Rights Day 2019 

 

Every year, the world over, 15th March is celebrated as World Consumer Rights Day. This is an  international     

consumers’ movement which champions the rights of the consumer and works toward deepening global solidarity 

among consumers by way of events, awareness campaigns, and peaceful  protest. This movement is being led by 

Consumers International (CI), a federation of consumer organizations from across the globe, which provides a theme 

for coordinated action each year. This year, the theme was Trusted Smart Products. In order to discuss the             

opportunities and challenges about smart products, CAG, in collaboration with Ethiraj College for Women, Chennai 

organised an event on the 14th of March, 2019.  

 

A student representative from Ethiraj College welcomed the 

gathering and S. Saroja from CAG gave a brief introduction 

about the program. Following this, Savitha Thirunavukkarasu 

from CAG gave a detailed presentation on “Digital Applica-

tions”. As part of her presentation, Savitha conducted a quiz for 

students on various applications that are popular on smartphones. 

She explained how consumers could ensure their safety while 

using any of these products by managing application                

permissions, not allowing unwanted notifications, not saving 

credit/debit card or password details, not sharing personal details 

on pop-ups etc. There were also video snippets that described the 

real risk of being hacked.  

 

Later, students performed a skit on "Smartphones and their impact on life" and debated on the topic "Smart  Products 

- A boon or a bane". Sumana Narayanan from CAG judged the event. In conclusion,  Sumana said that there are no 

cut and dried answers on whether smart devices were a boon or a bane. A consumer’s needs and lifestyle should   

determine where s/he draws the line. What is important is for  consumers to be aware that our information can be 

used or misused. 

Bata Fined Rs. 9,000/- for Asking Customer to Pay Rs.3/- for Carry Bag   

 

Bata India Limited has been told to pay Rs.9,000/- to a consumer for deficiency in services. Acting on a complaint 

filed by the customer, a Chandigarh Consumer Forum has slammed Bata for asking the customer to pay Rs.3/- for a 

paper bag.  

 

In his complaint, Chandigarh resident Dinesh Prasad Raturi told the consumer forum that he had purchased a pair of 

shoes on February 5 from a Bata store. The store charged him Rs.402/- which also included charges for the paper bag. 

Raturi told the Forum that by charging him for the bag, Bata was also endorsing its brand on the bag, which was not 

justified. The Forum said compelling a customer to pay for a paper bag was a clear deficiency in service as it was the 

store's duty to provide a free bag to the customer who had purchased their product.  The Consumer Forum also      

directed Bata India to provide free paper bags to its customers. It also observed that if the companies were really       

worried about the environment, they should provide free environment-friendly bags to their customers.   

For more details, click here 

 

https://www.consumersinternational.org/what-we-do/world-consumer-rights-day/trusted-smart-products/
http://snip.ly/equmug#https://www.indiatoday.in/india/story/bata-fined-rs-9000-for-asking-consumer-to-pay-rs-3-for-carry-bag-1501699-2019-04-14?fbclid=IwAR3l2LN42n10cbDB_GrQAA5DdwfKkqfW8ULBSw5LiulQLIkm-iu2_hJHTNM


            

 
 Campaign on “No Bank Charges” 
 
The banking sector is under a prolonged and severe crisis. Bad loans continue to grow and banks remain under-      

capitalized with profits in the red. As a result, banks are now caught in the middle of shifting the burden of the      

banking crisis onto the public depositors, viz. levying charges, fees and 

penalties across the board - on ATM transactions, on cash withdrawals, 

on non-maintenance of minimum balance and other charges. All these 

charges are  arbitrary in nature and increase consumers’ financial     

burden manifold.  

 

Demanding that the Government/Reserve Bank of India scrap these 

charges that are detrimental to consumers’ interests, Financial            

Accountability Network (FAN), India launched a nation-wide        

campaign titled “No Bank Charges”. As part of this larger campaign, 

CAG, in  collaboration with Financial Accountability Network India 

and Madras Metropolitan Consumer Rights Protection Centre,          

organised a Seminar on “No Bank Charges” at SSN College of        

Engineering,   Chennai on  Thursday, 11 April 2019 to educate  consumers on the  conspiracy  behind these bank 

charges and demand for abolishing the same. Mr. Thomas Franco, former  General  Secretary of All                        

India Bank Officers'  Confederation, spoke at the seminar and Ms. Priya Darshini, FAN  India asked  consumers to 

write letters to the Prime Minister,  Finance Minister and RBI  Governor  demanding to scrap various bank charges. 

Rs. 70,000 crore of our money lying unclaimed! 

 

Rs 16,000 cr of insurance: As much as Rs 15,230 crore of policyholders’ money is lying unclaimed with 24 life 

insurers with about 70% (Rs 10,509 crore) with LIC alone (as of March 31, 2018). The 34 non-life insurers have 

another Rs 848 crore in unclaimed funds. 

Banks owe Rs 20,000 cr: RBI’s Depositor Education and Awareness Fund (DEA Fund) takes over bank accounts 

and deposits that have not been operated or claimed for over 10 years. The fund had a staggering Rs 19,567 crore 

lying unclaimed as of June 2018. 

Rs 9,000 cr in post offices: Rs 9,395 crore is lying unclaimed in various Post Office schemes as depositors forgot 

to withdraw it after maturity and many of the small savings schemes have been discontinued. 

Rs. 1,514 cr from Finance Company: The money Indians invested in just one company, Peerless General Finance 

and Investment,  adds up to Rs 1,514 crore over 15 years. The amount raised through about 1.49 crore deposit    

certificates belonged mostly to small investors as 51% of it was in certificates of value of Rs 2,000 or less. The   

Corporate Affairs Ministry has said that the money has been transferred to the government-owned Investor          

Education and Protection Fund (IEPF). 

IEPF : The IEPF, in which companies' unclaimed dividends for seven years and the underlying shares are        

transferred,  has an accumulated corpus of around Rs 4,138 crore. Companies have also transferred 65.02 crore 

shares valued at Rs 21,232.15 crore. 

That adds up to… about Rs 70,000 crore. Most of these investments lie unclaimed because the next of kin of a 

deceased investor are either unaware of them or are unable to prove their claims. However, if you can prove your 

claim there is still a way to claim what’s yours.    Source: Times of India 

Chennai District Consumer Disputes Redressal Forum ordered developer to pay compensation 

 
Amar Prakash developers were ordered to pay compensation of Rs.60,000/- to the complainant, for not handing over 

possession of apartment even after making full payment. In addition,  the developer was asked to pay a monthly rent 

of Rs. 8000/- for the period of delay. The Consumer Forum observed that the complainant had complied with the 

norms of the builder and therefore, the demand of interest for alleged delayed payment was  illegal and the delay 

constituted deficiency in service.  For more details, click here   

https://timesofindia.indiatimes.com/business/india-business/pending-for-over-15-years-co-transfers-investor-money-worth-rs-1514-cr-to-iepf/articleshow/69009094.cms?utm_source=nl_landingpage&utm_medium=web&utm_campaign=timestop10_daily_newsletter
https://timesofindia.indiatimes.com/business/india-business/pending-for-over-15-years-co-transfers-investor-money-worth-rs-1514-cr-to-iepf/articleshow/69009094.cms?utm_source=nl_landingpage&utm_medium=web&utm_campaign=timestop10_daily_newsletter
http://www.newindianexpress.com/cities/chennai/2019/apr/12/builder-in-chennai-told-to-pay-rs-60000-relief-for-not-handing-over-flat-1963198.html


 

 
TRAI raps Dish TV India over consumer complaints 

 

Telecom Regulatory Authority of India (TRAI), the telecom and broadcast regulator has asked DTH operator Dish 

TV India to comply with the provisions of the new regulations for cable and DTH companies. The regulator was 

responding to consumer complaints about the operator. Earlier, TRAI Chairman had said they would take strict  

action against companies that were not complying with the new regulatory framework and were forcing consumers 

to stick with their own packs and plans. 

 

TRAI also pulled up Bharti Telemedia, which is the company name for Airtel DTH, on similar grounds. According 

to the TRAI, Dish TV “is forcefully offering a bouquet of free-to-air channels with no choice to subscribers and 

without their consent.”    For more details, click here  

 Don’t use 70% of home buyers’ funds to repay loans  

 

Developers should not repay loans taken from banks and financial institutions by using 70% of the total amount 

collected from buyers and allottees of a project. This amount is meant to complete construction of the project and 

meet the land cost, observed Haryana Real Estate Regulatory Authority (HRERA) and UP Real Estate Regulatory 

Authority (UPRERA).  

 

In a case in Gurgaon, the local bench of HRERA, directed the Police Commissioner to register a criminal case 

against India bulls Housing Finance Limited, Industrial Finance Corporation of India Limited and PNB Housing 

Finance Limited for using money from the 70% of the amount collected from buyers and allottees, which it said 

should be used to complete construction of the project as per the RERA Act.    For more details, click here 

Many essential drugs priced much higher than manufacturing cost: WHO 

 
Around 40% of the essential medicines in India with lowest MRP are priced significantly higher than estimated 

production costs, an assessment by World Health Organization (WHO) shows, highlighting the exorbitant         

profiteering by the pharmaceutical companies. 

 
This results in high expenditure, pushing people into poverty. In India, over 75% of health expenditure is out-of-

pocket, of which the major junk is spent on medicines. 

 
The study shows while Indian prices were less than WHO’s estimated generic price in many cases, they were 

mostly government tender prices, which are likely to be significantly lower than the private market prices more 

often experienced by those needing medicines in India. Moreover, most of the high-priced medicines in India were 

found only in the private market, suggesting a lack of availability in public facilities, the study said. 

 
The market prices of medicines in India do not bear any resemblance to the cost of production. The National    

Pricing Regulation, applied to essential medicines, has shifted from a cost-plus mechanism to a market based 

mechanism in 2013. All India Drug Action Network (AIDAN) has challenged the same in the Supreme Court   

because the marked-based mechanism is deeply flawed.     For more details, click here 

No product will be 'fresh', 'pure' or 'natural' without permission 

 
To grab the attention of customers, companies often use labels like 'natural', 'pure', 'authentic', etc. But come July 1, 

the use of such words on products will cost manufacturers Rs 10 lakh in fines. It has now been made mandatory for 

brands to either get permission to use such words, or carry a disclaimer about them on the product. There are      

several products that carry such words, but as per the new rule of the Food Safety and Standards Authority of India 

(FSSAI), their usage without permission could land the manufacturer in trouble. 

 
Customers are generally attracted to words like 'genuine,' 'original,' etc on food products. When a company uses the  

https://indianexpress.com/article/technology/tech-news-technology/trai-raps-dish-tv-india-over-consumer-complaints-heres-what-happened-5695516/
https://economictimes.indiatimes.com/wealth/personal-finance-news/dont-use-70-of-home-buyers-funds-to-repay-loans/articleshow/69036125.cms
https://timesofindia.indiatimes.com/india/many-essential-drugs-priced-much-higher-than-manufacturing-cost-who/articleshow/68914331.cms?from=mdr


CAG is a 33 year old non profit, non political,                

professional organization working  towards  protecting  

citizen’s rights in consumer and   environmental   issues 

and promoting good governance including               

transparency, accountability and participatory  decision    

making. 

The complaints cell at CAG addresses specific  problems 

of consumers. Also CAG regularly conducts consumer 

awareness programmes for schools,  colleges and special 

target groups. 
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Å£Î ¸¢¨¼ì¸¡¾ 19 §ÀÕìÌ þÆôÀ£Î  - Ã¢Âø ±Š§¼ð ¬¨½Âõ ¯ò¾Ã× 
¾É¢Â¡÷ ¿¢ÚÅÉ ÌÊÂ¢ÕôÒ ¾¢ð¼ò¾¢ø, ÌÈ¢ôÀ¢ð¼ ¸¡Äò¾¢ø Å£Î ´ôÀ¨¼ì¸ôÀ¼¡¾¾¡ø, À¡¾¢ì¸ôÀð¼, 19 §ÀÕìÌ, 
«Å÷¸û ¦ºÖò¾¢Â À½ò¨¾Ôõ, ¾¡Á¾ò¾¡ø ²üÀð¼ ÁÉ ¯¨ÇîºÖìÌ þÆôÀ£Îõ ÅÆí¸, Ã¢Âø ±Š§¼ð ´ØíÌ 
Ó¨È ¬¨½Âõ ¯ò¾ÃÅ¢ð¼Ð. 
 
¸¡ïº¢ÒÃõ Á¡Åð¼õ, ‚¦ÀÕõÒà¨Ã «Îò¾ §À¡óàÃ¢ø, ‛Á¡÷ì“ ¿¢ÚÅÉõ, ‘À¢Õó¾¡Åý’ ±ýÈ ¦ÀÂÃ¢ø, ÌÊÂ¢ÕôÒ  
¾¢ð¼ò¨¾ «È¢Å¢ò¾Ð.  2013ø, þò¾¢ð¼ò¾¢ø ²Ã¡ÇÁ¡§É¡÷ Å£Î Å¡í¸ À½õ ¦ºÖò¾¢É÷.   
 
¬É¡ø, ´ôÀó¾ò¾¢ø ÌÈ¢ôÀ¢ð¼ÀÊ, «ó¿¢ÚÅÉõ ¸ðÎÁ¡É À½¢¸¨Ç ÓÊòÐ, Å£Î¸¨Ç ´ôÀ¨¼ì¸Å¢ø¨Ä. 
þ¾É¡ø, «¾¢ø Ó¾Ä£Î ¦ºö¾, 19 §À÷, Ã¢Âø ±Š§¼ð ´ØíÌ Ó¨È ¬¨½Âò¾¢ø ÁÛ ¦ºö¾É÷.  
 
þÐ ¦¾¡¼÷À¡¸, þÕ ¾ÃôÀ¢ÉÃ¢¼Óõ Å¢º¡Ã¢ò¾ ¬¨½Â Å¢º¡Ã¨½ «¾¢¸¡Ã¢ ºÃÅ½ý À¢ÈôÀ¢ò¾ ¯ò¾ÃÅ¢ø, 
‛¸ðÎÁ¡É ¿¢ÚÅÉõ, ÌÈ¢ôÀ¢ð¼ ¸¡Äò¾¢ø Å£Î¸¨Ç ´ôÀ¨¼ì¸¡¾¾¡ø, «¾¢ø À½õ ¦ºÖò¾¢Â, 19 §ÀÕõ þÆôÀ£Î 
¦ÀÈ ¾Ì¾¢ ¦ÀÚ¸¢ýÈÉ÷.  þÅ÷¸û ¦ºÖò¾¢Â À½ò¨¾, ÅðÊÔ¼ý ¾¢ÕôÀ¢ ¾Ã §ÅñÎõ.  §ÁÖõ, Å£Î              
¸¢¨¼ì¸¡¾¾¡ø ²üÀð¼ ÁÉ ¯¨ÇîºÖì¸¡¸, 19 §ÀÕìÌõ, ¾Ä¡ 20 ¬Â¢Ãõ åÀ¡ö þÆôÀ£Îõ, ÅÆìÌ ¦ºÄ× 
¦¾¡¨¸¨ÂÔõ, ¸ðÎÁ¡É ¿¢ÚÅÉõ, 60 ¿¡ð¸ÙìÌû ÅÆí¸ §ÅñÎõ. §ÁÖõ, Å£Î Å¡íÌÅ¾ü¸¡¸, ¸ðÎÁ¡É      
¿¢ÚÅÉòÐ¼ý §Áü¦¸¡ûÇôÀð¼ ´ôÀó¾ Àò¾¢Ãí¸¨Ç ÃòÐ ¦ºöÂ, À¡¾¢ì¸ôÀð¼Å÷¸û ¿¼ÅÊì¨¸ ±Îì¸Ä¡õ“ ±ýÚ 
ÌÈ¢ôÀ¢¼ôÀðÎûÇÐ.  

word 'real,' for a food product for instance, it implies that it is the only real/original product, which is in violation of 

the Advertisement Act of FSSAI. This creates a false perception of a product for customers. 

 

The circular issued by the apex food regulating body, states that where the meaning of a trade mark, brand name, or 

fancy word containing adjectives such as natural; fresh, pure etc appears in the labeling, presentation, or advertising 

of a food product in a way that is likely to mislead the consumer about the nature of the food, a disclaimer not less 

than 3mm in size shall be given in an appropriate place on the product. It should state 'This is only a brand name or 

trade mark and doesn't represent its true nature.'   Source: FSSAI 

mailto:helpdesk@cag.org.in

